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trust with t.hc condidate rvho continues
to rely on lraditional campaign trrct.ics
that scldorn get bcyond thc supcrficial.

rn a gubenrobonal or senatorial carn-
paign, an economically feasible plnrr
could call for tlrree print mcdia to dis-
tribule challenge documents tlrrough-
out California - one predominantly in
the soul,h, onc predominantly in thc
north and one etatewide, including out-
lying regions.

l'hese nrcdia would undoubtedly in-
vcst extensive ellorts in making thosc
issues more widely available than nor-
mal. Thq overall ellect of adding this
rclativcly inexpcnsive chamcl of corn-

Rint debate is
better suited for

would bring l,ogethcr thc main issucs of
a campaign in{,0 a ccntral group ofdocu-
ments that. would cncouragc thoughtful
deliborat ion,

The print debate would increase ac-
countability because citizens would pos-
sess a pcrrnancnt historical rccord. Al-
though a print debate would not guar-
antce adhcrencc to statcd principlcs, it
wou[d exert a rnore sustained inJlucnce
than traditional campaign promises.

Whcrc a candidatc foresees the need
for flexibilily by not committing to au is-
sue, thosc reaoons could be spellcd out
within thc challcnge docunrent.

Neither opinion page face-offs nor
voter pamphlels allow for the extensivc
and substanl,ive rcbullals l,hat arc in-
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hcrcnt in thc print tlcbata proccss.
Nor would thcso cornmon nrossages

ever be pcrccived os a ccntral, historical
rccord ofa campaign; thc challengc doc-
umentmay.

T\ REVIOUS attcnrpts by ncwspa-

f--t p".r and magazines to air oppos-
I ingviews will bc perccivcd by thc
public as fundarnentally different frorn
this new medium of information.

Sorne will claim that the TV atbhk
ad has become today's dorninant alec-
toral strotegy bccausc it workg, wlilch ir
to say: instilling fear has bcen effcctivc.

As the public tires of this approach,
some candidates will want to conduct a
campaign of substauce. 'Ihis will con-

Instead of TV aftack ads, how about a 'print debate'?

O NTOVE arvay from poli-
lics as usual and to intro-
duce a ncw polil,ical forum
[hat will encourage
thoughtful delibcration, I

propose that California's gubcrnatorial
and sena{rorial candidalcs initiale ncw
campaigzr stralegy: a "print deba[c."

llach candidatc would pay to distrib-
ute a magazine-size insert of lour to
eight pages in selecled newspapers and
rnagazines - and challengc opponents
tit respond in kind.'I'his "challcngc doc-
umcnto could contain arguments along
with photographs rnaps and/or graphs.

A candidate's first step to advancc
thc prinl, dcbal,c could be to call for a
nonpartisan orgnnization, such as thc
l,cague of Women Voters, to create eq-
uitable terms. Once recognized stan-
dards are cetsblished, any ofthe candi-
dales could initiatc the dcboLc.

Orie of that challenger's motivcs
rvould ba to influence [he undecidcd
middle of thc b<rdy politic. The oppo-
ncnt's motive to respond in kind rvould
be to head off a shift of momcntum in
the polls.

Wcre candidatcs Lo agree bo a print
deba[e, at least four documents would
be needed: the initial presentation; the
rcsponse, the rcbuttal and thc responso
to the rcbultal. The interval between
documents could be one week. '

Just as journalists report on cam-
paign developments today, the print de-
bate would stimulate a largcr media
process - evening news, radio talk
shows and general mvcrage in daily pa-
pers - that wou.ld heighten the public's
cxpectalions for the arrival ofthe chal-
lcngc documents.

Whereas the electronic media tend
Lo ernphasize pers<.rnality, the print me-
dia tend to emphasize content. Wrilc
televisod dabates encourago brief ex-
changes, the print debate is bettcr suit-
ed for exploring complex issues and prc-
senting comprehensivc argurnents.
' The typical campaigr consists of a
vast array of different messages that
seem to bornbard the citizen acrose
many diffcrent media. T'ho print debato
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exploring complex

. lssues

murrication to the larger repertoire of
campaign strategies would be to level
the econondc playing field among candi-
datcs.

One carurot expect campaign media
straCegists to favor a print debate be-
cause this process may evolve in ways
that would dinrinish their influence and
income, Yet for Californians who ha,ie
grown accustomed 0o campaigns th&t
producc far more hcat than light, thc
print debabe will constituUe a welcomc
dcpartul'c from politics as usual.

More than 200 years ago, A,rnericnns
engaged in an extended print debatc
that was a powerful iufluence on thc
ratihcation of the U.S. Constitutiorr.
Like the "Federalist Papers" and "Anti-
Fcderalist Pnpers," the nrodern prirrt
dcbate will rnise the lcvcl of politicnl
discourse and hclp foster nreaningful
public dialogue.

If the print debabe is an idca rvhosc
tinre has come, California candidatcs
who adopt it may set into motion a
process that would lead to a national
print debate among presidential candi-
datcs in 1996.


